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❏ CEO & Co-Founder

❏ Technical Lead & 
Co-Founder

Instagram launches with the hope 
of facilitating communication 
through images. Nabs 100K users 
in one week.

Instagram hits 1 million 
users.

Instagram is completely mobile 
friendly, finally running on Android 
phones. Downloaded more than 
1M times in less than a day.

Facebook acquires Instagram for 
approx. $1B in cash and stock.

Instagram introduces sponsored 
posts — advertising & targeting to 

US users. 2
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http://www.socialmediatoday.com/social-networks/top-social-network-demographics-2017-infographic 10



Adults in urban areas Adults in rural areas Adults in suburban areas

https://sproutsocial.com/insights/new-social-media-demographics/#instagram 11



12https://instagram-press.com/blog/2017/11/30/celebrating-a-community-of-25-million-businesses/



❏ Share Photos/Videos You Have The 

Right To Share

❏ Photos/Videos Should Be Appropriate For 

A Diverse Audience

❏ Foster Meaningful & Genuine Interactions

❏ Follow The Law

❏ Respect Other Members Of The Insta. 

Community

❏ Don’t Glorify Self-Injury

❏ Be Thoughtful When Posting Newsworthy 

Events
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❏ Community Guidelines (Personal 

violations, threats, etc.)

❏ Illegal Product or Services

❏ Discriminatory Practices

❏ Tobacco Products

❏ Drugs & Drug-Related Products

❏ Unsafe Supplements

❏ Weapons, Ammunition, or Explosives

❏ Adult products or services

❏ Adult Content
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17https://aggregateblog.com/instagram-ads-cost-and-bidding/
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If you're short on time or need 
additional help, an Instagram 
Partner can help you with 
everything—from buying ads to 
sourcing and delivering creative. All 
Partners are proven experts in their 
field and vetted by Instagram.
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Just select the post you want to 
promote, and then track how many 
people are seeing and interacting 
with your promoted post in the app.
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After you post something, you’ll get 
details on the impressions and 
reach from your posts, plus the 
number of website clicks.

You can also get a breakdown of 
your followers by gender, age 
range, location, and the 
times/days they’re most likely to 
be online.
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Tell your story through a clean, 
simple and beautiful creative 
canvas. Photos can be in square or 
landscape format.
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Get the same visually immersive 
quality as photo ads—with the 
added power of sight, sound and 
motion. And now, you can share 
videos up to 60 seconds long in 
landscape or square format.
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Bring another layer of depth to 
campaigns where people can swipe 
to view additional photos or videos 
in a single ad.
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Complement your feed content with 
ads on Instagram Stories. Connect 
with the 250M+ people using stories 
daily.
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https://docs.google.com/file/d/0B1mj7uaOxUd6cENmSkM5RGV1Znc/preview
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http://www.youtube.com/watch?v=tsH2ogwHU4A
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https://adespresso.com/blog/37-instagram-ads-examples/
https://marketingland.com/instagram-advertising-whats-working-157977
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Thank You!


